


Why Audience Measurement Is Important

WAII online publishers would like advertisers to spend
more money with them

WThe good news Is that as the audience shifts from
traditional content outlets to online, advertisers and
agencies want to spend more money online.




Why Audience Measurement Is Important

(WLarge multi nationals such as Unilever and Nestle have a
global remit to increase their online ad spend to 8% of
their total spend.

WThis has already happened in developed markets like
the USA, UK and Australia.




Why Audience Measurement Is Important

WThis Is not the case In emerging markets where online ad
spend is still relatively minor in the overall scheme of
things.

WOne of the key reasons sighted by large advertisers for this
disparity is the lack of credible, third party metrics around
online advertising in the emerging regions.




Audience Measurement Purpose

We actasan conduitbetweenpublishers anddvertisers

Publishers Advertisers
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W Verify audiences
WPlan media campaigns
W Contact media sales
(W Conduct research

W Show audited numbers
WGet included in plans
W Monetize audiences
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(W Maximise revenue potential through exposure to agencies
at the critical time of campaign planning

The Benefits to Publishers

(W Credibility and accuracy leads to higher CPM as agencies can
trust the numbers

(W 5 custom survey guestions per month for publishers to ask
visitors to their site

(W Robust demographic profiling of your site
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The Benefits to Advertisers

&

(W Simpler, more accurate and fully audited media
planning facility.

W Quick, painless reporting on campaign goals and
effectiveness

(W Deeper understanding of Audience interaction with
brands




Capturing user demographics

Lead to rich demographic
data

Opt In Surveys
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Market Ranking Currency & Audit

(W Effective Measure produces Iits audience measurement
data via the use of patergending DigitalHelix technology

() Effective Measure offers an integrated survey capabillity
that enables demographic profiling of website audiences

(0 This audited data enables advertisers and agencies to
confidently spend money with participating websites
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Market Ranking Currency & Audit
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Media planning & buying tools 2l
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(W Provides a transparent connection between buyers
and sellers of media In emerging markets

() Offers a direct connection tool enabling media
agencies to create a demographic audience plan
and brief websites
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trustworthy environment in which to do business
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Media planning & buying tools
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