


What is Audience Measurement?

DEF: (n) Audience
Measurement Is the
ART of measuring
the quantity of
users and
demoqgraphics of
users consuming a
particular medium
such as TV, Radio,
Print or Digital media




Audience Measurement Companies

@ Alexa

Google Analytics
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Why Audience Measurement Is important ?
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All online publishers would like advertisers to spend more mone
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More New Media, Less TV for Kimberl 1 .
, , Unilever pie
Two major consumer brands are cutting back TV ad spend e en
| while increasing their financial commitments to new media, g
reports Advertising Age. g this
g Ads by Google
Kimberly-Clark said it would only spend 46 percent of its Live & Work in Australia
marketing budget on TV advertising this year, down from Australia seeks skilled workersWork Migration Visas for Australia
2004's 60 percent allocation. migrationexpert.com/Australia
Follow the eyeballs  Unilever will also be spending dollars on TV more icles UNILEVER Australia will shift more than $10 million a year out of

stringently, though it did not broadcast any budget specifics. mid mainstream media advertising by the end of next year in a bid to

match the company's North American target for 20 per cent of its
advertising budget to be allocated to digital media platforms.

The companies ramped up ad and marketing spending in recent years, with = world

Unilever hitting $7.8 billion in '07. Kimberly-Clark's marketing budget totaled
Learn > $438 million in '06.

Research,

Strategy, This shift in priorities is representative of the general consumer-packaged goods

I)evelopmem industry, as brands grow more conservative about traditional media like
® Branding television.

The good news is that as the audience shifts from traditional content outlets
to online, advertisers and agencies want to spend more money online.
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Why Audience Measurement Is important?
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Why Audience Measurement Is important?
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Audience Measurement Purpose

We actasan conduitbetweenpublishers anddvertisers

Publishers Advertisers
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W Show audited numbers
WGet included in plans
WMonetize audiences

wVerify audiences
WPlan media campaigns
wWContact media sales
wWConduct research
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How Audience Measurement Works - Site Audited
Tag System

A effectjve

measure

soript & aRorip

{
on.pro

W-— BEC.IN EFFECTIVE MEASUKRE
-= COPYRIGHT 2008 EFFECTIVE

. ~aacape|”/ /1o .of foct Lvem
e moet s
script type="text/JavaScrip ) l I
/<! [CDATA[
locument.write{unescape( '%3C T

locument .write((location.pro
snescave!'//me.effectiveme-

1 A publisher signs an agreement 2 Every time a page is loaded the 3 This data is reported back into

with Effective Measure and tag records the uniqueness of Effective Measure as an audited site,
places a small piece of code on the visitor, and information about and is tied in with our demographics
the bottom of every page of how they use the page, including pool to provide usage and

their websites. duration and mobile usage data. demographics data for the website.
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How Audience Measurement Works: Opt In %
Plug In Panel




