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Overview ςǿƘŀǘ L ǿƛƭƭ ŎƻǾŜǊ ǘƻŘŀȅΧ

ÅEvolution of the adnetwork ecosystem

ÅImpact on publishers from ad networks

ÅHow publishers can benefit



Why Should You Listen?



Make more money
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Make more money
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Evolution
Why were ad networks originally formed?



Today there are over 160 million Websites



Explosion of Social Network Usage



1.5 Blogs Being Created Every Second
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Portal Inventory Content rich inventory Small sites, blogs

Unique 
users

Inventory Ranking

The Long Tail is growing

Travel        Autos       Lifestyle    Business     Women    Technology

Focused Content sites

Top 4 sites reaches less 
than 20% of the entire 
online audience

*JP Morgan report ςά¢ƘŜ wƛǎŜ ƻŦ !Ř bŜǘǿƻǊƪǎέ
Oct, 2007

Top Portals



Up to 80% of all ad space goes unsold
by websites directly*

*2008 Online2008 Online Advertising Market Report,Rubicon Project, April 2008



Market Response to Hyper-Fragmentation

Ad Networks formed as 
millions of new impressions 
were created every day



What do ad networks do?

1. Ad Networks enable website publishersto 
generate additional revenue from their unsold 
ƛƴǾŜƴǘƻǊȅ όάremnant inventoryέύ

2. Ad Networks provide advertisersaccess to 
thousands of websites through a single 
technology platform



Evolution
Stage 1:Testing the market

ÅResellers and Site Representatives

ÅBroad CPM-focused ad networks

ÅOptimization



Evolution
Stage2:  Market validation

ÅVertical / Premium Networks

ÅLong-Tail Networks

ÅPerformance and Affiliate Networks

ÅAd Exchanges

ÅAdvanced targeting and creative executions

http://www.glam.com/
http://brash.com/


Evolution
Stage 3:  Full Ecosystem

ÅLarge-Publishercreated networks

ÅMobile networks

ÅAdNetwork-in-a-box

ÅAd Serving commoditization

ÅAd Network Optimizers


