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s Audience Measurement?

DEF: (n) Audience Measurement is the ART of
measuring the quantity of users and demographics of
users consuming a particular medium such as TV, Radio,
Print or Online
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hce Measurement Companies

GOugle Analytics @ Alexa
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Why Audience Measurement is important?

All online publishers would like advertisers to spend
more money with them
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Why Audience Measurement is important?
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match the company's North American target for 20 per cent of its
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industry, as brands grow more conservative about tradtional media like
telavision.

The good news is that as the audience shifts from traditional
content outlets to online, advertisers and agencies want to spend
more money online.
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Why Audience Measurement is important

* United Kingdom: 22%
« USA:12%

e Australia: 14%

* China: 10%

This has already happened in developed markets like
the USA, UK and Australia.
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